


1- Improving Performance with Online 
Reviews
Organic Search - If you didn’t know before, the process of indexing pages on 
Google also involves all online reviews. According to MOZ's Local Search 
Ranking Factors Survey, online reviews are thought to make up 10% of how 
Google and other search engines decide to rank search results. Here's a pie 
chart they provide to visually break down the different variables:

Offline sales - In store sales are directly impacted by your brand’s online 
presence and reviews are considered primary factors in the customer decision 
making process. A brand’s social media presence combined with online reviews 
make up their online reputation.

Google My Business Signals (Proximity, 
categories, keyword in business title, etc.) 25.12%

Link Signals (Inbound anchor text, linking domain 
authority, linking domain quantity, etc.) 16.53%

Review Signals (Review quantity, review velocity, 
review diversity, etc.) 15.44%

On-Page Signals (Presence of NAP, keywords in 
titles, domain authority, etc.) 13.82%

Citation Signals (IYP/aggregator NAP consistency, 
citation volume, etc.) 10.82%

Behavioral Signals (Click-through rate, mobile 
clicks to call, check-ins, etc.) 9.56%

Personalization
5.88%

Social Signals (Google engagement, Facebook 
engagement, Twitter engagement, etc.) 2.82%

Overall Ranking
Factors



2 - Building long-term relationships
Data indicates that you can increase your business profitability by an incredible 
75% if you just bump up your customer retention by 5%. The basis of any lasting 
relationship is a mutual respect for each other. Put simply, when customers see 
that a business genuinely cares about them and treats them as more than just a 
sale, they are more likely to keep shopping with you. Increasing your reviews 
and making it easier for people to access them helps to tell a story about who 
you are and elevates the brand to a standard of transparency and trust far 
beyond what your website alone can do. Raise the brand to a level above that 
reached by competitors.

Planning a real-time review with your 
customer experience

3 - Reviews in the luxury market
The luxury market is guided by the success of the experience that the store 
offers the customer. This experience includes surpassing expectations and 
enchanting the client with exclusivity and personalized service. A customer that 
has recently left the store after a positive interaction is more likely to return. 
Even though the brand provided good service, customers won’t necessarily want 
to go to the trouble of leaving a review. Review Alert software helps brands send 
review requests and manage reviews with an easy-to-use and intuitive 
dashboard. Reviews can help you appear higher in organic search results and 
influence customers.



4 - Sending review requests + 
Managing requests
Use a software like Review Alert to manage your online reputation and request 
reviews by email or SMS. With this software it will be very easy to manage 
review requests for different store locations and make sure that you are in 
control of all the evaluation stages allowing you to be placed higher in organic 
search results, be more transparent with your customers, and have a positive 
influence on your sales and long-term relationships.

https://reviewalert.com/


Top 5 online review sites to focus 
on:

Google My Business
Best for: Any business 
Alexa Ranking: 1
Average Monthly US Traffic: 158.03 million

Facebook
Best for: Any business reviews 
Alexa Ranking: 3
Average Monthly US Traffic: 85.57 million

Amazon.com
Best for: E-commerce reviews
Alexa Ranking: 4
Average Monthly US Traffic: 85.44 million

Yelp
Best for: Any business reviews
Alexa Ranking: 52
Average Monthly US Traffic: 44.474 million

TripAdvisor
Best for: Hospitality and Restaurant
Alexa Ranking: 52
Average Monthly US Traffic 44.474 million

https://www.google.com/intl/pt-BR_br/business/ce/cs/?utm_expid=101497709-41.BaFjhZ7uTnOfaQJct0IX5Q.1&gmbsrc=br-pt_BR-ha-se-z-gmb-s-218-h~bk&ppsrc=GMBS0&utm_campaign=br-pt_BR-ha-se-z-gmb-s-218-h~z-z-u&utm_source=gmb&utm_medium=ha&gmbsrc=&ppsrc=&gclid=EAIaIQobChMIvuKMtPSJ4wIVhxGRCh3fMgczEAAYASAAEgJAwPD_BwE&utm_referrer=https%3A%2F%2Fwww.google.com%2F


The power of online reviews can be managed with Review 

Alert. A powerful online review management software that 

allows to send review requests and monitor in a dashboard in 

order to boost online reputation, increase sales and trust an 

also to monitorate negative reviews.

Give us a call or email.

success@reviewalert.com
(212) 719 9521

https://reviewalert.com/
https://reviewalert.com/

